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Origins is a segmentation system which classifies consumers according to the 

part of the world from which their forebears are most likely to have originated. 

Each consumer on a customer file can be placed into one of 250 different ‘Origins’ types based on 
their personal and family names. The segmentation could be used for example to identify people on 
a customer file whose ancestry is most likely to be from Ireland, Italy, Albania or Myanmar. 

Origins uses the same information to code customers based on their most likely language and 
religion. An age estimate and gender can also be appended to the records of most customers based 
on their names. 

A : What information is used to build Origins? 

 

The Origins classification is built from a global file containing the personal and family name 
combinations of some 601,000,000 adults from around the world. In addition, we have access to 
personal and family name frequencies covering another 666,000,000 adults. These billion adults are 
resident in 26 different countries. 

Using this information, we have been able to establish the likely Origins code for some 4,000,000 
different family names and some 850,000 personal names. 

The source of these names is shown below: 



 

 

B : How does Origins work? 

 

In order to code individual customers, Origins makes use of a table which contains information on 
over 850,000 personal names and over 4,000,000 family names. Each of these names has been 
examined in such a way as to identify the Origins type to which it is most likely to belong. This 
evaluation makes use of a number of criteria including the Origins codes of the surnames held by 
bearers of each personal name, and vice versa; the geographical concentration of the name both 
within and between countries; the Mosaic codes in which the names are mostly found; and the 
appearance of diagnostic letter sequences. 

This evaluation also establishes the confidence with which we can say a particular name belongs to a 
particular Origins type. 

Looking at the codes associated with both the personal name and the family name and taking into 
account the confidence level of each, Origins identifies the Origins type to which each customer 
name is most likely to belong. 


